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Rick’s expertise lies in strategic planning, marketing, 
communications, and external relations. He retired from 
Convergys Corporation in 2010 as Director, Global Industry 
Analyst Relations. He also held positions as Director, Strategic 
Planning and Director Product Marketing. Prior to that, Rick was 
Program Management Director with Spectrum Strategies, a 
telecommunications consulting firm in Denver, Colorado. 
Previously, he was Director, Access Management & Regulatory 
Issues for Cincinnati Bell. 
 
Rick is actively involved in a variety of community activities. He is 
a board member for the Corporation for Findlay Market and a 
member of the University of Cincinnati Lindner College of 
Business MBA Advisory Board. Rick was a member of the 
University of Cincinnati Foundation Alumni Participation 
Committee. Other leadership roles include serving as past 
Chairman of the Clermont Chamber of Commerce, past Vice-
President of Invest in Neighborhoods, and past Treasurer of the 
Great Rivers Girl Scout Council. He also served on the Agency 
Services Board of the United Way of Greater Cincinnati. 
 
 
OneSource Center Experience  
Rick’s project leader assignments include Center for Independent 
Living Options, Cincinnati Animal Care, Ursuline Academy, 
Community Engagement Collective, and the Regional Autism 
Advisory Council.  Rick is a past EXCEL coach and serves on 
OneSource’s training faculty.  In 2019, he helped design and 
deliver a leadership training series for recipients for People’s 
Liberty grants. When clients approach OneSource for assistance, 
Rick engages in the initial assessment of the clients’ needs. 
 

 


